THE TOP 100

TOP 100 Most Valuable Global Brands 2010
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*The Brand Value of Coca-Cok includes Lites, Diets and Zero
** The Brand Value of Nintenda includes Wii and MNintendo DS

*** The Brand Value of Budwsiser includes Bud Light
The Brand Value of Papsi includes Lites, Diets and Zero
The Brand Value of Red Bull includes augar-free and Caola

hEEE

HEEAL

EE S

EEEE T

The Brand Value of Starbucks includes stores as wel az coffes soldat the supermarket

Birand Valus includes Playstation 2 and 3, as wal az PSP
Sourze: Mibward BErown Optimor (including data from BrandZ, Datamanitor and Bloomberg)
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vs. 2009 vs. 2009
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